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ROYALE INTROS NEW NEW MKT LIMOS

Ford was up against a lot of obstacles as
it made the transition from the Town Car to
its replacement, the MKT — including a bad
economy, a dramatically different appear-
ance, and the fact that there were still a lot
of new Town Cars sitting on dealership lots
long after they stopped building them.

Six months after the first “livery pack-
age” MKTs and MKT limousines started to
make their way to dealerships, a lot of peo-
ple were still choosing Town Cars, well
aware that they would never be seen again.

“We didn’t sell our last Town Car limou-
sine until September,” says Cabot Smith,
President of Royale Limousine Manufactur-
ers in Haverhill, Mass. “So this fall has ac-
tually been the true launch of the new
flagship vehicle from Ford.”

Although MKT limousine sales suffered
these past six months, the upside, according
to Smith, was that it allowed Royale the op-
portunity to perfect their MKT product line.
Their first MKTs were introduced to the in-
dustry at the LCT Show in February of
2012, and Smith and the Royale crew took
the feedback they learned from dozens of op-
erators to completely re-imagine the vehicle.

Since that time, Royale redesigned the

rear passenger seats to maximize the width
of the car, changed the console, and devel-
oped two versions of a rear luggage partition
—one that’s “see-though” and one that isn’t.

“We installed the partitions so the pas-
sengers don’t get a draft when the driver
opens the rear hatch,” explains Smith.

Now that the MKT is starting to gain
traction in the industry and sales are in-
creasing, Smith sees a strong future for the
vehicle. He says that, once people get past
their initial concern over making the switch,
they are always glad they did. From a tech-
nological and performance standpoint, the
MKT has 15 years’ worth of advancements
—including four-wheel drive, voice activated
navigation, a back-up camera, blue tooth for
cell phones, a 220 amp factory alternator,
and a special “power saver” that shuts off all
electrical systems if you accidentally leave
on an interior light.

Smith credits Ford’s Jim Murray for
building a vehicle that is very limousine
coachbuilder-friendly.

“Overall, it’s been an easy transition
from the old Lincolns to the new MKTs,”
says Royale customer, Lou Gigante, Jr. CEO
of Capricorn Luxury Travel in Long Island

City, NY. “It took a little getting used to for
certain clients to visually accept it after as-
sociating corporate service with the old body
type for so many years. However, once they
were driven in the MKT, they seem to have
all bought into the new look and feel. Be-
sides the very obvious updated interior,
clients have especially noticed the extra
trunk space, the ease of getting in and out,
the extended head room and, most of all, a
much smoother ride compared to the old
Town Car. Other clients have also described
the car as stunning, and many have said
that it really stands out.”

Royale is unveiling its latest version of
the MKT limousine product line at the Limo
Digest Show, November 12-15 at the Trump
Taj Mahal in Atlantic City.

Neil Weiss
Editor/Publisher

For those of you who were in the path of Hurricane Sandy, we hope that you and
your families are safe, and that your homes and businesses made it through OK.
Black Car News is interested in hearing your stories — whether it is from busi-
ness owners who suffered from the catastrophic storm or drivers who helped those
affected by the storm in the days that followed. Please send details and/or photos
to neil@blackcarnews.com. We are also available at §56-751-0656, if you would
prefer to speak to someone about your experiences.
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